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ASSIGNMENT 
Evoke the characteristics or attributes of a person or place using 
only typography.

Evoke – 1 . To summon or call forth: actions that evoked our 
mistrust. 2. To call to mind by naming, citing, or suggesting: songs 
that evoke old memories. 3. To create anew, especially by means of 
the imagination: a novel that evokes the Depression in accurate detail.

Like forms of expression such as painting or photography, 
typography can be called upon to evoke emotions, word 
meanings, thoughts, experiences, memories and environments. 
And, because typography can be looked “through” as well 
as looked “at,” it can be as evocative as any purely visual 
communication. How one controls this evocative quality depends 
largely on four aspects: ( 1 ) correct typeface selection, ( 2 ) direct 
manipulation the plastic characteristics of a selected typeface – its 
form, ( 3 ) controlling typographic characteristics such as point 
size, orientation, kerning, spacing, etc. and, ( 4 ) controlling formal 
design principles such as as repetition, gestalt, scale, etc.

PROJECT PARAMETERS
For this assignment you will be asked to evoke the characteristics 
or attributes of a person or place using only typography and 
other formal design aspects. You are not being asked to create a 
literal, visual representation of your subject – for that a portrait, 
painting or drawing might be a better choice. For our purposes, 
you will consider how to capture the essence of that which makes 
one particular, abstract characteristic different from others and 
then translate this essence into a suitable evocative typographic 
expression. Remember – no representative imagery of any kind.

You must define your assigned word both intellectually and 
emotionally before you can begin to define it typographically/
visually. Remember, to evoke is to call to mind, call forth and 
create anew. 

FINAL SIZE & DELIVERABLES
9” x 6” high-quality color output, mounted on 15” x 10” black mat 
board, landscape orientation.

OBJECTIVES
+ Begin to understand the evocative aspects of typography.
+ Develop analytical thinking skills.
+ Develop recognition of the emotional aspects of communication. 
+ Deepen understanding of formal design principles. 
 
SCHEDULE 
Fri Oct 28 Review Project 
  Homework: 30 pencil thumbnails for  
  different concepts

Weekend 

Mon Oct 31 Critique Thumbnails 
  Homework: Redraw best 5 concepts
Wed Nov 2 Critique Drawings 
  Homework: Create 2 digitally in Illustrator
Fri Nov 4  Work Day 
  Homework: Create 2 digitally in Illustrator

Weekend 

Mon Nov 7 Critique Printouts 
  Homework: Rework 2 best 
Wed Nov 9 Final Critique, bring printout 
  Homework: Rework best 
Fri Nov 11 Work Day - Start Final Assignment
  Homework: Finish, print, & mount on board.

Weekend

Mon Nov 14 Project due at the start of class.

EVOCATIVE TYPE


